Term:

Subject: Food marketing and your health 
 Focus: Hansel and Gretel
Group/Class: P4 - 7

	EXPERIENCES AND OUTCOMES
	SUCCESS CRITERIA
	SOCIAL TASK

	I can understand how advertising and the media are used to influence consumers. HWB 2-37a.

	· Pupils will understand that heavily advertised foods are less likely to be good for you
· Pupils appreciate that the job of advertising is to convince you to buy something you might not need

· Pupils are more resilient to advertising messages 
	

	SUGGESTED LEARNING AND TEACHING ACTIVITIES
	RESOURCES

	This lesson can be done in a 1 hour long session without the Hansel and Gretel story, or two 45 minute sessions with the story. Depending on how long you spend on activity 7, it could take two 1 hour sessions. Remember to think about how you could include some physical activity. One opportunity would be having the pupils race to place adverts on the correct section of the Eatwell Plate!
1. Watch the Hansel and Gretel story from the Eat Your words resource.

2. Ask the pupils to either write down or discuss the “moral” of the story. (Make sure that the message they take from this is that when someone tries to tempt you into having a particular food or drink, they may not have your interests at heart. That was Hansel and Gretel learnt). 

3. Now ask pupils to recall of all the food and drink adverts or sponsorships they can thinks of*. This could include high street signs, T.V adverts, adverts seen on the computer, or sponsors of T.V programmes, or sporting events and activities. (You can supplement this activity by watching You Tube clips of specific adverts, or by bringing in adverts cut out of magazines).

4. Class discussion about whether you should always do what people tell you to do (compare “jump off a bridge”, “brush your teeth” “Eat sweets”). Can you trust the motivation of the person who is telling you what to do?

5. Pupils can draw a picture of that food or drink and any slogan you can remember from the advert.

6. Place the picture on the large Eatwell mat on the food group where you think it belongs. Are the number of adverts in proportion to the sizes of the food groups they belong to on the Eatwell plate? If not, why not? Encourage the pupils to think of the parallel with the Hansel and Gretel story. Are there some food groups not represented very well by the adverts we thought of?

7. Pupils can develop their own marketing slogan and poster to promote foods that are underrepresented in the adverts they remembered**. You could consider laminating some of the posters and putting some of them up in the canteen – especially if they are for foods that are included in the school menus! (This activity might need to be a separate session as 1 to 6 will take some time. All 7 activities would take an afternoon).
Extra Guidance notes:

*The aim is for the pupils to recall a lot of adverts for foods and drinks that are not really very healthy, and come, too often, from the high fat, high sugar food group.
**Pupils will also realise how few adverts there are for foods from the fruit and vegetable group (except for fruit juice/smoothies), compared to the size of this group on the Eatwell plate. Therefore, quite a few posters would promote foods from this group to counterbalance the current bias. 

Commonly recalled adverts and sponsorships are likely to include those for sugary soft drinks, chocolate, confectionery, crisps, bread, breakfast cereals, cheese, yoghurt, beans, meat products etc. There may be some memory of adverts for frozen peas, fruit juice or smoothies, but these are unlikely to make up a third of adverts or sponsorships. 
Given that the fruit and veg group on the Eatwell plate, is four times the size of the high fat/high sugar food group, you would expect 4 times as many adverts for fruit and veg!


	Eat your Words resource – Hansel and Gretel. 

Paper or card and coloured pens.
Large Eatwell mat.

The food commission have a website with resources to help pupils think critically about food labelling, advertising and marketing. These are suitable for P6 upwards. You can find this at www.chewonthis.org.uk



	
	KEY VOCABULARY
Marketing

Sponsorship

slogan

Eatwell plate

	
	ASSESSMENT

Say     Write      Make     Do
Parental involvement:

For homework, pupils could finish their poster. They can also ask their parents what food advertising slogans they remember from when they were young. Were these for healthy foods?


	Successful Learners

and able to

· use literacy, communication and numeracy skills

· use technology for learning

· think creatively and independently

· learn independently and as part of a group 

· make reasoned evaluations

· link and apply different kinds of learning in new situations
	Confident Individuals

and able to

· relate to others and manage themselves
· pursue a healthy and active lifestyle
· be self aware
· develop and communicate their own beliefs and view of the world
· live as independently as they can
· assess risk and take informed decisions
· achieve success in different areas of activity
	Effective Contributors

and able to

· communicate in different ways and in different settings
· work in partnership and in teams
· take the initiative and lead
· apply critical thinking in new contexts
· create and develop
·  solve problems
	Responsible Citizens

and able to

· develop knowledge and understanding of the world and Scotland’s place in it
· understand different beliefs and cultures
· make informed choices and decisions
· evaluate environmental, scientific and technological issues
·  develop informed, ethical views of complex issues


