

Subject: Breakfast (Session 2 of 2)
 Focus: Food labelling: Front of pack
Group/Class: P5 to P7

	EXPERIENCES AND OUTCOMES
	SUCCESS CRITERIA
	SOCIAL TASK

	I am learning to use language and style in a way that engages and/or influences my reader ENG 2 – 27a

I can understand how advertising and the media are used to influence consumers HWB 2-37a.


	· Pupils understand that “good food” comes from the ground / nature (from the Goldilocks story) 
· Pupils are more conscious of, and resilient to, food advertising / packaging

· Pupils consolidate their learning from the previous session, that fibre and sugar levels are the main considerations when evaluating a breakfast cereal
	

	SUGGESTED LEARNING AND TEACHING ACTIVITIES
	RESOURCES

	1. Show the “Goldilocks” story from the Eat Your Words resource.
2. Reflect on the story and the previous learning from session 1 on breakfast.

3. Pupils work in groups imagining they are working in a marketing department for a top breakfast cereal company.

4. Their brief is to develop the “Artwork” for a box of a healthy, low sugar, high fibre cereal that is targeted towards children of their age.
5. Some pupils can say how much sugar it would have per 100g, how much fibre, and what ingredients it would include (not too much detail: eg: Oats, honey / sugar, dried fruit, etc).

6. Some of the pupils can decide on a catchy product name and slogan / catch phrase.

7. Others can work on any other writing or pictures that they think would make it attractive to the customer. Which messages would attract the parent and which would attract the child? 
Which group can produce the most convincing and attractive “Artwork”? Have a vote!

Can the class think of other adverts or examples of food packaging that are designed to appeal to children?

Are these for “healthy” foods generally speaking?

Extra guidance notes:
The Goldilocks story should help pupils think about where food comes from, and that foods that are not too heavily processed are more “natural” in some way and may therefore be better for us. This food belief that is good to instil in children. 

Pupils can make their own cereal box. (The front and back of pack info can be made on paper, and then glued or taped over an existing cereal box). 
For extra inspiration, the pupils could view a TV advert for a high sugar children’s cereal, and healthier one. The pupils can come up with products names to search for using YouTube.

The level of sugar, fibre and the ingredients list the pupils decide on, are a useful way of assessing the learning from the previous session. 

The marketing task should make them question why they don’t often see healthy cereals with child friendly packaging, and why cereal manufacturers seem so keen for children to choose sugary cereals.

	Eat Your Words DVD.
Glue, cereal boxes, coloured pens.

	
	KEY VOCABULARY
Marketing

Consumer 

Target audience

Slogan

	
	ASSESSMENT

Say     Write      Make     Do
Opportunities for parental involvement:

For homework, pupils can ask their parents what advertising slogans they remember from when they were young, and whether or not these were for “healthy foods”. 

Pupils can also ask their parents what kind of information on food packaging would make them more likely to buy it.

(Price? Health claim? Promotion? Pictures/image? Etc) 


	Successful Learners

and able to

· use literacy, communication and numeracy skills

· use technology for learning

· think creatively and independently

· learn independently and as part of a group 

· make reasoned evaluations

· link and apply different kinds of learning in new situations
	Confident Individuals

and able to

· relate to others and manage themselves
· pursue a healthy and active lifestyle
· be self aware
· develop and communicate their own beliefs and view of the world
· live as independently as they can
· assess risk and take informed decisions
· achieve success in different areas of activity
	Effective Contributors

and able to

· communicate in different ways and in different settings
· work in partnership and in teams
· take the initiative and lead
· apply critical thinking in new contexts
· create and develop
·  solve problems
	Responsible Citizens

and able to

· develop knowledge and understanding of the world and Scotland’s place in it
· understand different beliefs and cultures
· make informed choices and decisions
· evaluate environmental, scientific and technological issues
·  develop informed, ethical views of complex issues


